
The invisibility of energy and how to 

communicate less energy intensive lifestyles 

Ana Faria, MCT 

November, 3rd 2010 



Agenda 

•Overview of areas of contribution 

•The question of habits 

•Some findings from a national survey (10/09 – 11/09) 



About myself 

ü3rd year PhD 

 

üObjective is to investigate on how to 

promote more sustainable lifestyles 

 

üWith a particular focus on energy saving 

and conservation within households 



Reasons for not saving energy and 

previous attempts to change this 



Contribution from different fields 

üEconomics: idea of a rational individual in 

search of maximizing utility, making decisions 

based on “cost” and “information” 

üSociology: an understanding that energy is 

“invisible” but a fundamental part of our daily lives; 

our social practices (Spaargaren & Vliet, 2000) 

üPsychology: with the different behavioural 

models and theories of change 



Behavioural economics 

Economics Psychology 



Factors affecting behavioural change 

Adapted from Creatures of Habit, The Social Market Foundation (2008) 

External 
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Effort 
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The role of habits 
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1. PhD Research 



1.1. Literature Review 



1.1.Review of models and theories (1) 

üRational Choice Theory 

üFishbein and Ajzen’s Theory of Reasoned Action  (1975) 

üMcKenzie-Mohr’s Four Steps of Community Based Social 

Marketing (CBSM) (2000) 

üStern et al’s Values Beliefs Norms (VBN) Theory (1999) 

üFestinger’s Theory of Cognitive Dissonance (1957) 

üSpaagaren and Van Vliet’s Theory of Consumption as Social 

Practices (2000) 

üSchwartz’s Norm Activation Theory (1977) 



1.1. Review of models and theories (2) 

üCialidini’s Focus Theory of Normative Conduct (1990) 

üAjzen’s Theory of Planned Behaviour (TPB), (1986) 

üVlek et al’s Needs Opportunities Abilities (NOA) Model (1997) 

üKolmuss and Agyeman’s Model of Pro-Environmental 

Behaviour (2002) 

üBandura’s Theory of Self Efficacy (1977) 

üTriandis’ Theory of Interpersonal Behaviour (TIB), (1977) 

üAndreasen’s Six Stage Model of Social Marketing (1995) 

üBlake’s Value Action Gap (1999) 



2. Energyprofiler 



2.1. Energyprofiler: National survey 

üNational survey to 1019 Portuguese inhabitants  

üConducted by telephone during the months of 

October and November of 2009 

üThe objective was to evaluate: 

•Perceptions 

•Attitudes 

•Competency (cognitive and behavioural) 

•Energy consumption patterns by people within their households 



2.1 Energyprofiler: National survey 
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2.1. Energyprofiler: National survey 

Finding (+) Finding (-) 

Highly positive attitude towards the 

environment 

Reduced  frequency of pro-

environmental general household 

behaviours 

Economic (86.7%) and environmental 

(56.8%) as main motivators to save 

energy  

People “oversee” appliances such as 

stove, fridge, microwave, hi-fi system, 

DVD 

High positive attitude towards energy 

and ascription of responsibility 

>50% said  they already everything they 

can  and  22,1% they save enough 

already: 2 main barriers  

High reported knowledge about  actions 

that can be taken 

Confusion about the contribution of 

individual actions 

Significant number of reported specific  

behaviours fall within habit, routine 

behaviours 
? 



3. My PhD Research 
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4. Next steps 



In-Depth interviews from non-participants in FG 

To better understand individual vs household behaviour 

Focus groups sampled from energyprofiler 

To explore the theme of habits 

From energyprofiler 

90% are available for further research activities  

4.1. Next research activities 
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